Monitoring your brand online

See what is being said about you and who'’s saying it

Are your ear’s burning?

If you're supplying content to the online
community, chances are that people
are talking about you.

Whether or not companies are actively
engaging directly with their audience
through social media channels, they
should at least be aware of conversations
taking place about either their brand or
anything that may directly impact them.

Listening to the buzz around you brand

is not only important from a reputation
management standpoint, but also
because it serves as a way to better
understand ways of improving your brand
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1. Google search you and your brand

What better place to start to understand how your
organisation and brands are perceived than by
conducting a Web search. .. as this will be a very
common way for your stakeholders to look for you
and find content about you. And whilst Google
currently accounts for just over half of all Web
searches, that means a significant proportion are
conducted with other search engines. That means
you should too.

Try thinking about the search terms each of your
stakeholder groups might use; some will include
your company name and brand names, and some
search terms will not. I'm guessing however that
most readers of this ebook will have progressed
beyond this sort of recommendation some years
back, so I'll move on. ..

2, Sign up for free Google Alerts

Google Alerts google.com/alerts cover "News",
"Web", "Blogs", "Groups" and “Video™. A Google
alert iz an email that lets you know if:

- new articles make it into the top ten news results
for your Google News search

- new Web pages appear in the top twenty results
for your Google Web search

- new blog posts make it into the top ten results
for your Google Blog search

- new group posts make it into the top fifty results
for your Google Groups search

- new videos make it into the top ten results for
your Google Video search.

- A sixth type of Google Alert, “Comprehensive™,
combines the results of the Google Alerts

for “News", "Web™ and "Blogs".

Setting up Google Alerts means you get updates
automatically as they happen without having to
run manual searches repeatedly yourself.




